CASE STUDY

Publicis France | Zenith + OUIGO
OUIGO, supported by its agency, Zenith uses Xandr Invest
to boost ticket sales with a custom buying strategy
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The Results

“Xandr Invest combines media and
data into a single, customizable
platform that gives us the flexibility
to most effectively meet the business
needs of our clients. In tandem with
Xandr’s top-notch customer service,
the platform empowers us to manage
our bidding strategies as we see fit and
guarantee the best possible return on
investment.”

5x

increase
return on
ad spend*

“Zenith’s programmatic expertise is a
key factor in our marketing success,
so it’s important for us to have a
platform that allows the agency to
put its expertise to good use. Xandr
Invest gave Zenith the tools it needed
to execute its strategic vision for our
most recent digital campaign, and we
couldn’t be happier with the return on
investment we received.”
Najoua Ben Jemaa
Head of Marketing, E-Commerce
and Communication, OUIGO
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